
You matter

Our purpose

Our ambition

Our brand promise

Our strategic commitments

Customers and distribution
We see our customers as the starting 
point of everything we do.

Products and services
We develop and provide attractive 
products and services.

People and organisation
We empower our colleagues to be
their best. 

Financial strength
We are financially strong and seek solid 
long-term returns for shareholders.

Society
We contribute to the well-being of 
people and the planet. 

We help people care for what matters most to them

We want to be an industry leader, known for our customer 
engagement, talented people, and contribution to society

Our values

CommitClearCare

Our presence

We operate in 10 countries
We provide retirement services, pensions, insurance, banking
and investments to approximately 19 million customers.

Our responsible investments
In our long-term investment decisions we take environmental,
social and governance (ESG) criteria into consideration.

Our approach:
1. Integration of ESG factors into our investment processes  
2. Active ownership towards investee companies
3. Application of restrictions based on our policy framework
4. Making a positive impact on society, for example by  

investing in climate solutions such as solar and  
wind energy

Our Sustainability Ratings and Indices Inclusion

Factsheet NN Group
January 2025

NN Group is an international financial services company, active in 10 countries, with a strong presence in a
number of European countries and Japan. With all its employees, NN Group provides retirement services,
pensions, insurance, banking and investments to approximately 19 million customers. NN Group includes
Nationale-Nederlanden, NN, ABN AMRO Insurance, Movir, AZL, BeFrank, OHRA and Woonnu. NN Group is listed
on Euronext Amsterdam (NN).

Sustainalytics

18.5 (low risk)

FTSE4Good

4.6/5
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Our strategic commitments

How we measure progress
We have set KPIs and targets to 
measure our progress towards 
delivering on each of our strategic 
commitments.

Customers and distribution
• Customer engagement 

Net Promoter Score (NPS-r) of Netherlands and 
International above market average by 2025  

• Broker satisfaction (internal target)
Netherlands best in class 

• Brand consideration (internal target)
Local targets per business line

Products and services
• Netherlands Life 

Growth in Defined Contributions AuM 
• Netherlands Non-life 

Expand data and underwriting capabilities 
• Banking 

Successfully implement Digital Retail  
Bank strategy

• Insurance Europe 
Continue shift to protection products and invest  
in main banking partnerships 

• Japan Life 
Continued focus on SME Life protection and 
long-term savings

People and organisation
• Employee engagement 

≥ 8.0 by 2025 (reflects a target score above 
benchmark)

•  Diversity: Women in senior management 
positions 
≥ 40% by 2025

Financial strength
• Operating Capital Generation (OCG) 

EUR 1.8bn in 2025 
• Free cash flow (FCF) 

mid single-digit annual growth

Society
•  Reduce Greenhouse Gas (GHG) emissions 

of corporate investment portfolio 
25% by 2025
45% by 2030

•  More than double investments in climate 
solutions
+EUR 6bn to a total of EUR 11bn by 2030

• Contribution to communities 
Support financial, physical and/or mental 
well-being of 1m people by 2025

Our values

Our values guide, unite and inspire us. They set the 
standard for conduct, provide a compass for 
decision-making and help us create long-term 
value. We care means we empower people to be 
their best, and we respect each other and the world 
we live in. We are clear means we communicate 
proactively and honestly, and we are accessible 
and open. We commit means we act with integrity 
and we do business with the future in mind.

Our ambition

Our ambition is the future we envision for our 
company; what we want to achieve in the 
coming years. All parts of our business 
contribute to the delivery of our ambition.

Our brand promise

Our brand promise is ‘You matter’, because 
what matters to people, matters to us.  
‘You matter’ is not a slogan. Together with our 
values, this brand promise defines what we do, 
in every interaction with our stakeholders.
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Strategic 
framework  
Our strategic framework 
visualises the strategic 
direction of NN Group, 
including all its business units.

Led by our purpose and ambition, 
guided by our values and brand 
promise, and driven by our 
strategic commitments, we are 
able to create long-term value for 
our company and our stakeholders: 
customers, shareholders, 
employees, business partners and 
society at large.

On this page, each element of the 
strategic framework is explained in 
further detail.

Our purpose

Our purpose is the ‘why’ behind what we do – our 
reason for being. It reflects the kind of company 
we aspire to be: a company that delivers long-term 
value for all our stakeholders, not just wealth. At 
NN, we put our resources, expertise, and networks 
to use for the well-being of our customers, the 
advancement of our communities, and the 
preservation of our planet, and for the promotion 
of a stable, inclusive, and sustainable economy.

Engaged customers 
We deliver an outstanding customer 
and distributor experience, and 
develop and provide attractive 
products  and services.

Talented people 
We foster a values-based culture 
and empower our colleagues to be 
their best.

Contribution to society
We contribute to the well-being  
of people and the planet.

Financial strength
We are fi nancially strong and  
seek solid long-term returns   
for shareholders.

Digital & data driven 
organisation
We use technology and data  
responsibly to transform  
our business and drive  
operational excellence.



Our Management Board

1H24In EUR million

Non-financial key figures

Operating capital generation

Value of new business

Operating result

Net result

Solvency II ratio

Insurance business Net Promotor Score (NPS) 
compared with market average

NPS-r International business

NPS-r Netherlands business

Employee engagement

Women in senior management positition

Investments in climate solutions (in EUR bn)

Contribution to our communities 
(number of people supported)**

* The table reflects NN Group’s 1H24 financial results, as published on 15 August 2024.
** This is the cumulative number since 2022.

1H23 Change

959 997 -3.9%

241 195 23.2%

1,329 1,400 -5.1%

648 586 10.5%

192% 197% 201%

above above on par
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7.8 7.8 7.9

39% 40% 39%

11.5 10.8 9.0
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Wilbert Ouburg
Chief Risk Officer

David Knibbe
Chief Executive Officer *

Tjeerd Bosklopper
CEO Netherlands Non-life,  
Banking & Technology

Frank Eijsink
CEO International Insurance

*  Chair and CEO of the Executive Board and the Management Board  ** Vice-chair and CFO of the Executive Board and the Management Board

Our results

Key figures*

Our company

General

mediarelations@nn-group.com
www.nn-group.com 

Our company

Segments

Our contact details

Contact

Employees

±16.000
Customers

±19 million
Countries in which we operate

10

Credit ratings  
(Financial Strength Rating)

S&P A+ (Stable outlook)  
Fitch AA- (Stable outlook)

Our business activities are structured in 
reporting segments. Their contribution 
to the NN Group 1H 2024 operating 
capital generation is depicted in the 
graph (in EUR million).
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 Japan Life
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 Other*

* H olding expenses, debt costs and the contribution from NN Re.
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Chief Financial Officer **
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Corporate Relations 
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Leon van Riet
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General Counsel
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Our progress

Delivering on our strategy

Our results

Key figures*

Customers and distribution
We improved our NPS-r scores, with 
five insurance business units scoring 
above and three scoring on par with 
market average. 

Products and services
NN Slovakia introduced an ESG 
pension fund, which invests based on 
environmental, social, and corporate 
governance criteria.

People and organisation
We strengthened our efforts on 
diversity and inclusion (D&I) through 
workshops with internal and external 
stakeholders and a D&I ambassadors 

network and numerous initiatives, 
such as extending paternity leave in 
Belgium, Japan and Spain.

Financial strength
We made progress on the integration 
of VIVAT Non-life with the completion 
of the migration of 1.8 million policies 
to NN systems.

Society
NN Group contributed EUR 8.0 million 
to its communities in 2021, including 
more than 13,500 volunteering hours 
and EUR 6.2 million in donations.

In EUR million FY21 FY20 Change

Operating capital generation 1,584 993 59.6%

Value of new business 428 266 60.7%

Operating result 2,036 1,889 7.8%

Net result 3,278 1,904 72.2%

31 Dec 21 30 Jun 21 31 Dec 20

Solvency II ratio 213% 209% 210%

Non-financial key figures 31 Dec 21 30 Jun 21 31 Dec 20

Number of insurance businesses scoring 
above market average NPS

5 3 4

Brand consideration 23% 21% 21%

Employee engagement 7.7 7.8 7.9

Women in senior management positions 34% 34% 33%

ESG-integrated AuM 91% 75% 74%

Contributions to our communities (EUR million) 8.0 2.4 4.7

Our company

General

Our contact details

umediarelations@nn-group.com
;+31 70 513 03 03 
awww.nn-group.com 

Our company

Segments

Employees

±14,000
Customers

±18 million
Countries in which we operate

11
Credit ratings (Financial 
Strength Rating)

S&P A  
Fitch AA-

Our business activities are structured 
in reporting segments. Their 
contribution to the NN Group 2H 2021 
operating capital generation is 
depicted in the graph (in EUR million).

 Netherlands Life 

 Netherlands Non-life

 Insurance Europe

 Japan Life

 Asset Management*

 Banking

 Other**

* As of April 2022, NN IP is part of Goldman Sachs Group, Inc.
**  Holding expenses, debt costs and the contribution from NN Re.
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* The table reflects NN Group’s 2H 2021 financial results as published on 17 February 2022.

Annemiek van Melick
Chief Financial Officer **

Our Management Board

David Knibbe
Chief Executive Officer *

Dailah Nihot
Chief Organisation &  
Corporate Relations 

Fabian Rupprecht
CEO International Insurance 

Leon van Riet
CEO Netherlands  
Life & Pensions

Janet Stuijt
General Counsel

Tjeerd Bosklopper
CEO Netherlands Non-life,  
Banking & Technology

Bernhard Kaufmann
Chief Risk Officer

*  Chair and CEO of the Executive Board and the Management Board  ** Vice-chair and CFO of the Executive Board and the Management Board

Our progress

Delivering on our strategy

Our results

Key figures*

Customers and distribution
We improved our NPS-r scores, with 
five insurance business units scoring 
above and three scoring on par with 
market average. 

Products and services
NN Slovakia introduced an ESG 
pension fund, which invests based on 
environmental, social, and corporate 
governance criteria.

People and organisation
We strengthened our efforts on 
diversity and inclusion (D&I) through 
workshops with internal and external 
stakeholders and a D&I ambassadors 

network and numerous initiatives, 
such as extending paternity leave in 
Belgium, Japan and Spain.

Financial strength
We made progress on the integration 
of VIVAT Non-life with the completion 
of the migration of 1.8 million policies 
to NN systems.

Society
NN Group contributed EUR 8.0 million 
to its communities in 2021, including 
more than 13,500 volunteering hours 
and EUR 6.2 million in donations.

In EUR million FY21 FY20 Change

Operating capital generation 1,584 993 59.6%

Value of new business 428 266 60.7%

Operating result 2,036 1,889 7.8%

Net result 3,278 1,904 72.2%

31 Dec 21 30 Jun 21 31 Dec 20

Solvency II ratio 213% 209% 210%

Non-financial key figures 31 Dec 21 30 Jun 21 31 Dec 20

Number of insurance businesses scoring 
above market average NPS

5 3 4

Brand consideration 23% 21% 21%

Employee engagement 7.7 7.8 7.9

Women in senior management positions 34% 34% 33%

ESG-integrated AuM 91% 75% 74%

Contributions to our communities (EUR million) 8.0 2.4 4.7

Our company

General

Our contact details

umediarelations@nn-group.com
;+31 70 513 03 03 
awww.nn-group.com 

Our company

Segments

Employees

±14,000
Customers

±18 million
Countries in which we operate

11
Credit ratings (Financial 
Strength Rating)

S&P A  
Fitch AA-

Our business activities are structured 
in reporting segments. Their 
contribution to the NN Group 2H 2021 
operating capital generation is 
depicted in the graph (in EUR million).

 Netherlands Life 

 Netherlands Non-life

 Insurance Europe

 Japan Life

 Asset Management*

 Banking

 Other**

* As of April 2022, NN IP is part of Goldman Sachs Group, Inc.
**  Holding expenses, debt costs and the contribution from NN Re.

-136

163

137

72

49
68

451

804

* The table reflects NN Group’s 2H 2021 financial results as published on 17 February 2022.

Annemiek van Melick
Chief Financial Officer **

Dailah Nihot
Chief People, Communications, 
and Sustainability Officer

Leon van Riet
CEO Netherlands  
Life & Pensions

Janet Stuijt
General Counsel

http://www.nn-group.com

